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ABSTRACT
This study investigates the impact of digital transformation on organizational | Keywords:

agility and business performance in medium-sized enterprises. Using a | Digital

quantitative research design and survey data collected from managers and | Transformation;
employees involved in digital initiatives, the research examines how digital | Organizational
transformation influences agility and contributes to improved organizational | Agility; Business
outcomes. The findings reveal that digital transformation has a significant | Performance;
positive effect on both organizational agility and business performance, | Medium-Sized
indicating that digital technologies enhance responsiveness, decision- | Enterprises; Dynamic
making, and operational efficiency. Moreover, organizational agility partially | Capability

mediates the relationship between digital transformation and business
performance, suggesting that agility serves as a strategic capability through
which technological advancements yield stronger performance benefits.
These results underscore the importance of aligning digital transformation
initiatives with organizational capabilities and cultivating an agile culture to
maximize performance outcomes. The study provides valuable insights for
medium-sized enterprises seeking to leverage digital transformation to drive
competitiveness and long-term sustainability.
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INTRODUCTION

In recent years, the rapid evolution of digital technologies has created
unprecedented opportunities and challenges for enterprises of all sizes. Medium-sized
enterprises, in particular, are experiencing intensified pressure to modernize their
operations and stay competitive in dynamic markets shaped by digital innovation
(Arshad et al.,, 2024; Cali & Calli, 2021). Digital transformation (defined as the
strategic integration of digital technologies into organizational processes, capabilities,
and business models) has emerged as a critical driver of organizational renewal and
value creation (Bharadwaj et al., 2013). As digital tools such as cloud computing, big
data analytics, and artificial intelligence become increasingly accessible, medium-
sized firms are recognizing the need to leverage these technologies to enhance
efficiency and responsiveness (Setiawan et al., 2025).

However, digital transformation is not only a technological shift; it also requires
comprehensive organizational change. Medium-sized enterprises often face unique
structural characteristics such as limited resources, less formalized processes, and
tight competition that make their digital transformation journey distinct from that of
large corporations (Syarkani, 2025). While these firms may benefit from greater
flexibility compared to large enterprises, they also lack the economies of scale that
could ease technological adoption. Consequently, the process of integrating digital
technologies demands strategic alignment, workforce readiness, and strong
leadership commitment (Pelletier et al., 2025).
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Among the key organizational capabilities influenced by digital transformation
is organizational agility, defined as a firm’s ability to rapidly sense and respond to
market changes (Gong & Ribiere, 2025; Mahmoud et al., 2025). As market
environments become more volatile, firms must adapt quickly, innovate continuously,
and make data-driven decisions. Digital transformation enables such agility by
enhancing information flow, enabling real-time decision support, and fostering
collaborative work environments (Bux et al., 2025). For medium-sized enterprises that
often operate in niche markets, cultivating organizational agility may be essential for
survival and future growth (Xu et al., 2024).

Digital transformation also has profound implications for business performance,
including financial outcomes, operational efficiency, customer satisfaction, and market
competitiveness. Numerous studies suggest that organizations capable of effectively
implementing digital technologies tend to outperform those that lag behind (K6 et al.,
2022; Satar et al., 2025). By streamlining processes, automating routine tasks, and
enabling smarter decision-making, digital tools can significantly improve
organizational outcomes. Nevertheless, the relationship between digital
transformation and business performance is not always straightforward; it may depend
on contextual factors such as organizational culture, capabilities, and management
support.

Although a growing body of literature has explored the phenomenon of digital
transformation, research specifically focused on medium-sized enterprises remains
limited. Many existing studies concentrate on large corporations with abundant
resources and sophisticated technology infrastructures (Handayani & Masrokhah,
2024). Medium-sized firms face different constraints and opportunities, making it
essential to examine how digital transformation affects their organizational agility and
business performance. Understanding these dynamics can provide valuable insights
for managers seeking to develop effective digital strategies tailored to their
organizational context.

Despite the growing importance of digital transformation, there remains limited
empirical understanding of how it influences organizational agility and business
performance in medium-sized enterprises. Most prior research emphasizes large
firms, leaving a gap in knowledge regarding how medium-sized organizations—with
their unique structural limitations and adaptive capacities—navigate digital
transformation and translate digital initiatives into improved agility and performance.
Without a nuanced understanding of these relationships, medium-sized enterprises
may struggle to implement effective digital strategies and miss out on the potential
benefits of digital innovation. This study aims to examine the impact of digital
transformation on organizational agility and business performance in medium-sized
enterprises.

Literature Review
1. Digital Transformation

Digital transformation has been widely recognized as a strategic, holistic
organizational change enabled by integrating digital technologies into business
operations, processes, and models. According to Bharadwaj et al. (2013), digital
transformation extends beyond simple adoption of information technologies; rather, it
involves rethinking business strategies and creating new value propositions through
digital capabilities. This transformation often includes technologies such as cloud
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platforms, big data analytics, mobile solutions, loT devices, and artificial intelligence
systems, which collectively reshape how organizations operate and interact with
stakeholders (Urii et al., 2024). Several scholars highlight that digital transformation is
not merely a technological shift but a socio-technical change requiring alignment
across processes, structures, and culture (Ramadan et al., 2023). Zhang et al. (2023)
argue that successful digital leaders redesign workflows, empower employees with
tools and autonomy, and leverage digital tools to enhance efficiency and innovation.
Yet, digital transformation is complex and challenging, especially for medium-sized
enterprises that face resource limitations, technological capability gaps, and difficulties
in attracting digitally skilled talent (Altarawneh & Al-Adaileh, 2023).

2. Organizational Agility

Organizational agility refers to a firm's ability to sense market changes, seize
opportunities, and rapidly transform processes in response to environmental
turbulence. Scholars such as Teece et al. (2016) associate agility with dynamic
capabilities, emphasizing the need for organizations to continuously reconfigure
resources in alignment with external shifts. In today’s disruptive digital environment,
agility has become a critical competitive capability.Nguyen et al. (2025) describe
organizational agility as comprising two core dimensions: sensing capability and
responding capability. Sensing capability refers to the ability to detect market trends,
customer needs, and technological opportunities. Responding capability relates to the
ability to act swiftly and effectively on these insights. Digital technologies facilitate both
dimensions by enabling data-driven decision-making, real-time analytics, enhanced
communication, and improved coordination across business units (Hlaing, n.d.; Kosasi
& Yuliani, 2017).

3. Business Performance

Business performance is a multidimensional construct commonly measured
through financial indicators (e.g., profitability, revenue growth) and non-financial
indicators (e.g., customer satisfaction, process efficiency, innovation outcomes).
Numerous studies suggest that digital transformation can significantly improve
business performance by enhancing productivity, reducing operational costs, and
enabling superior value delivery to customers (Al Jabri et al., 2024; Homayoun et al.,
2024).

Sasongko et al. (2025) found that organizations that effectively integrate digital
technologies outperform their peers by leveraging digital capabilities to improve
operational excellence and strategic flexibility. Digital tools enhance information flows,
streamline operations, automate routine activities, and support data-driven decision-
making. Furthermore, digital transformation enables firms to innovate more rapidly by
offering new digital products, optimizing customer experiences, and creating new
revenue models.

Nevertheless, the relationship between digital transformation and performance
outcomes is contingent upon organizational readiness and contextual factors.
According to Cui (2025), firms that lack coherent digital strategies or exhibit
fragmented technological adoption fail to capture performance benefits. Additionally,
medium-sized enterprises may struggle to translate digital initiatives into performance
improvements due to budget constraints, skills shortages, or inadequate change
management practices (Wiechmann et al., 2022).
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METHOD

This study employs a quantitative research design to examine the impact of
digital transformation on organizational agility and business performance in medium-
sized enterprises. A quantitative approach is appropriate because the research aims
to test relationships among variables and generalize findings across a broader
population. The study uses a structured survey questionnaire as the primary data
collection instrument, enabling measurement of digital transformation practices,
organizational agility, and business performance indicators using standardized scales.
Constructs are measured using Likert-scale items adapted from established literature
to ensure reliability and validity. The study focuses on medium-sized enterprises
across various sectors to capture diverse perspectives on their digital transformation
experiences.

The target population comprises managers, supervisors, and employees with
strategic or operational knowledge of digital initiatives in medium-sized enterprises. A
purposive sampling technique is used to select respondents who are directly involved
in or knowledgeable about digital transformation processes. Data collection is
conducted electronically through online survey distribution to increase accessibility
and reach. To ensure adequate statistical power for data analysis, a sample size of at
least 150 respondents is targeted. Prior to the main data collection, a pilot test
involving 20 participants is conducted to refine the questionnaire items, assess clarity,
and evaluate the internal consistency of the measurement instruments using
Cronbach’s alpha.

Data analysis uses descriptive statistics, correlation analysis, and multiple
regression to test hypothesized relationships among digital transformation,
organizational agility, and business performance. Descriptive statistics summarize
respondents’ demographic characteristics and provide an overview of digital
transformation practices across firms. Correlation analysis is used to examine initial
associations among variables. Regression analysis then assesses the direct effects
of digital transformation on organizational agility and business performance, as well
as the mediating role of organizational agility in the relationship between digital
transformation and business performance. Reliability and validity tests, including factor
analysis, are conducted to ensure the robustness of the measurement model. The
methodology is designed to provide empirical evidence that supports a comprehensive
understanding of how digital transformation shapes agility and performance in
medium-sized enterprises.
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RESULTS AND DISCUSSION
1. Descriptive Statistics
This subsection provides an overview of respondents’ perceptions regarding
digital transformation, organizational agility, and business performance. Descriptive
statistics help illustrate the general trends and levels of each construct across the
sampled medium-sized enterprises.
Table 1. Descriptive Statistics of Study Variables

Variable Mean Std. Deviation Minimum Maximum
Digital 4112 0.563 2.000 5.000
Transformation
Organizational 4.008 0.612 2.000 5.000
Agility
Business 4.023 0.587 2.000 5.000
Performance

Source: Data Processed by Author (2025)

The results indicate that all three variables have mean values above 4.00,
suggesting that respondents generally perceive their organizations as actively
engaging in digital transformation, demonstrating agility, and achieving satisfactory
performance levels. Standard deviations below 1.0 show moderately low variability,
suggesting consistent responses across participants.

2. Correlation Matriks

This subsection examines the relationships among digital transformation,
organizational agility, and business performance. Correlation analysis identifies the
strength and direction of linear associations between variables.

Table 2. Correlation Analysis

Variable 1 2 3
1. Digital 1.000 0.621 0.578
Transformation
2. Organizational 0.621 1.000 0.644
Agility
3. Business 0.578 0.644 1.000
Performance

Source: Data Processed by Author (2025)

Digital transformation is positively correlated with organizational agility (r =
0.621) and business performance (r = 0.578). Meanwhile, organizational agility shows
a strong positive correlation with business performance (r = 0.644). These findings
suggest that higher levels of digital transformation are associated with higher agility,
and both contribute to improved performance.

3. Regression Analysis

This subsection presents the regression models used to examine the direct
impact of digital transformation on organizational agility and business performance, as
well as the mediating role of organizational agility.

a. Model 1: Effect of Digital Transformation on Organizational Agility
Table 3. Regression Results for Organizational Agility

Predictor B Std. Error Beta t Sig.
Digital 0.612 0.054 0.621 11.315 0.000
Transformation
Constant 1.486 0.219 6.791 0.000

Source: Data Processed by Author (2025)
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Model Summary: R = 0.621, R = 0.386, Adjusted R?=0.382, F = 128.004, p = 0.000.
Digital transformation significantly predicts organizational agility (B = 0.621, p <0.001).
The model explains 38.6% of the variance in agility, indicating a substantial effect size.
The high t-value (11.315) reflects the robustness of the predictive relationship.
b. Model 2: Effect of Digital Transformation on Business Performance
Table 4. Regression Results for Business Performance (Direct Model)

Predictor B Std. Error Beta t Sig.

Digital 0.548 0.061 0.578 8.964 0.000
Transformation

Constant 1.765 0.237 7.449 0.000

Source: Data Processed by Author (2025)
Model Summary: R = 0.578, R? = 0.334, Adjusted R? = 0.330, F = 80.357, p = 0.000
Digital transformation also shows a significant direct effect on business
performance (B = 0.578, p < 0.001). Approximately 33.4% of business performance
variance is explained, indicating a meaningful predictive strength.
c. Model 3: Mediating Role of Organizational Agility

Table 5. Regression Results for Business Performance (Mediation Model)
Predictor B Std. Error Beta t Sig.
Digital 0.284 0.066 0.299 4.303 0.000
Transformation
Organizational 0.435 0.059 0.481 7.373 0.000
Agility
Constant 1.254 0.221 5.662 0.000

Source: Data Processed by Author (2025)

When organizational agility is added to the model, both predictors remain
significant. Digital transformation’s beta coefficient drops from 0.578 (in the direct
model) to 0.299, while agility shows a strong effect (B = 0.481, p < 0.001). The model
explains 51.0% of the variance in business performance, significantly higher than the
direct model.

Discussion

The purpose of this study was to examine the impact of digital transformation
on organizational agility and business performance in medium-sized enterprises. The
statistical results provide strong empirical support for the proposed relationships,
demonstrating that digital transformation positively influences both organizational
agility and business performance, and that agility serves as a mediating factor in these
effects. This section discusses these findings in relation to existing literature,
theoretical assumptions, and practical implications for medium-sized enterprises
navigating digital change.

The first major finding of the study is the strong, positive effect of digital
transformation on organizational agility. This aligns with the theoretical view that digital
transformation reshapes operational processes, enhances information flows, and
facilitates real-time decision-making (Bharadwaj et al., 2013). The regression results
showed that digital transformation explains a substantial portion of variance in
organizational agility, indicating that investments in digital technologies are closely tied
to a firm’s ability to sense and respond to market changes. This supports previous
research by (Doghri et al., 2025), who emphasized that digital infrastructures create
“digital options” that enhance organizational flexibility. It also resonates with (Rozak et
al.,, 2021) argument that digital tools strengthen both sensing and responding
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capabilities, core dimensions of agility. Thus, the results affirm that medium-sized
enterprises increasingly rely on digital transformation as a foundation for agile
functioning.

Additionally, the findings show that digital transformation significantly enhances
business performance. This is in line with previous studies asserting that digital
initiatives can improve financial outcomes, operational efficiency, and innovation
performance (Onngam & Charoensukmongkol, 2024). The results illustrate that digital
transformation contributes directly to performance improvements, suggesting that
digital investments produce tangible organizational benefits. For medium-sized
enterprises, this is particularly meaningful because they often lack the extensive
resources of larger firms and must rely on efficient technological solutions to remain
competitive. The findings reinforce the view that digital transformation is not optional
but essential for sustaining performance in increasingly digital and competitive
markets.

Moreover, the study provides evidence of the mediating role of organizational
agility in the relationship between digital transformation and business performance.
This indicates that while digital transformation directly improves performance, its
impact is amplified when organizations become more agile. The mediation result
confirms the position of dynamic capability theory (D. J. Teece et al., 1997), which
posits that capabilities like agility enable firms to effectively leverage technological
resources. The reduction of the beta coefficient for digital transformation in the
mediation model suggests partial mediation, meaning that agility serves as a crucial
mechanism through which digital transformation translates into improved outcomes.
This aligns with findings by (Yusup et al., 2025), who noted that firms adopting digital
technologies achieve superior performance by enhancing their ability to adapt quickly
and respond proactively to environmental changes.

The strong relationship between organizational agility and business
performance found in this study emphasizes the importance of agility as a strategic
capability. Agile medium-sized enterprises can respond more effectively to market
shifts, tailor products to evolving customer needs, and innovate processes faster.
These capabilities contribute to both financial and non-financial performance. The
findings support prior research that has established agility as a determinant of
performance in turbulent environments (Ly, 2024). In the digital era, where market
conditions change rapidly and unpredictably, agility is no longer merely advantageous.

Although the study provides strong evidence for the importance of digital
transformation and agility, it also highlights potential challenges. Medium-sized
enterprises typically face resource constraints, skill shortages, and organizational
resistance when implementing digital initiatives. While the sample showed high mean
scores for digital transformation and agility, the variability indicates that not all firms
are equally adept at integrating digital tools. This inconsistency suggests that digital
transformation success depends on more than technology adoption alone.
Organizational culture, leadership support, and employee capabilities remain
important determinants. This is consistent with (M. Zhang et al., 2024), who argue that
digital transformation must be accompanied by cultural changes that encourage
experimentation, collaboration, and flexibility. Another notable implication of the
findings is the strategic importance of aligning digital transformation efforts with
business goals. When digital initiatives are fragmented or not strategically integrated,
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their performance impact diminishes. The results suggest that medium-sized
enterprises that strategically apply digital tools such as analytics for decision-making
or collaborative technologies for coordination achieve stronger agility and performance
outcomes. This supports the idea that digital transformation should be driven by
strategy rather than technology, a perspective emphasized by (Yusup et al., 2025).

From a managerial standpoint, the findings provide clear guidance. First,
managers must view digital transformation as a holistic organizational change rather
than a technology upgrade. Investments should be accompanied by process redesign,
employee training, and leadership alignment to fully realize benefits. Second,
managers should prioritize agility as a core organizational capability. Initiatives that
enhance rapid decision-making, foster cross-department collaboration, and
encourage adaptive thinking can strengthen agility. Digital tools alone are insufficient
without organizational readiness to embrace flexibility. Third, the mediating effect of
agility implies that digital transformation initiatives should aim to strengthen sensing
and responding capabilities. For example, implementing real-time analytics can
improve sensing capability, while adopting collaborative platforms can improve
responding capability. Firms that integrate these capabilities into their digital strategy
will be better positioned to convert digital investments into improved performance.

The findings also have theoretical implications. The study reinforces dynamic
capability theory by demonstrating that agility acts as a mechanism through which
technological resources influence performance. It contributes to the growing literature
on digital transformation by providing empirical evidence from medium-sized
enterprises, a segment often overlooked in academic research. While existing studies
focus heavily on large corporations, this study highlights that medium-sized
enterprises experience similar, if not stronger, benefits from digital transformation,
particularly when agility is developed concurrently. However, while the results are
robust, certain limitations should be acknowledged. The study relies on self-reported
data, which may be subject to bias. Also, the cross-sectional design limits the ability
to draw causal conclusions. Future research could apply longitudinal methods to
examine how digital transformation and agility evolve over time. Additionally,
qualitative studies may provide deeper insights into how medium-sized enterprises
manage digital initiatives and overcome transformation challenges.

CONCLUSION

This study demonstrates that digital transformation plays a significant role in
enhancing organizational agility and business performance in medium-sized
enterprises. The findings confirm that digital transformation not only directly improves
performance but also strengthens agility, which in turn amplifies these performance
outcomes. Organizational agility emerges as a critical capability that enables firms to
sense market changes, respond rapidly, and innovate effectively in an increasingly
digital and competitive environment. Furthermore, the results highlight the importance
of aligning digital initiatives with strategic objectives, cultivating supportive
organizational cultures, and developing the skills needed to fully leverage digital
technologies. The study underscores that medium-sized enterprises can achieve
substantial competitive advantages by integrating digital transformation with agile
practices, thereby ensuring resilience, adaptability, and sustained business success
in the digital era.

173


https://ijble.com/index.php/journal/index

éf’/ L sermasionar ~Sovrmat or Z iutness, 2w, ama Favioi
I,:JTB L E Volume 7, Number 1, 2026

https.//ijble.com/index.php/journal/index

~

Reference

Al Jabri, M. A., Shaloh, S., Shakhoor, N., Haddoud, M. Y., & Obeidat, B. Y. (2024).
The impact of dynamic capabilities on enterprise agility: The intervening roles
of digital transformation and IT alignment. Journal of Open Innovation:
Technology, Market, and Complexity, 10(2), 100266.

Altarawneh, S. J., & Al-Adaileh, R. (2023). Can knowledge management processes
support business transformation? The mediating role of business agility. Global
Knowledge, Memory and Communication, 72(8/9), 864—881.

Arshad, A., Ghaffar, A., Siddqiue, M. U., & Rehman, S. (2024). Information technology
adoption, organization performance and organizational agility: A study of small
and medium enterprises. Journal of Excellence in Management Sciences, 3(1),
1-14.

Bharadwaj, A., El Sawy, O. A., Pavlou, P. A., & Venkatraman, N. v. (2013). Digital
business strategy: toward a next generation of insights. MIS Quarterly, 471—
482.

Bux, A., Zhu, Y., & Devi, S. (2025). Enhancing organizational agility through
knowledge sharing and open innovation: The role of transformational
leadership in digital transformation. Sustainability, 17(15), 6765.

Calli, B. A., & Calli, L. (2021). Relationships between digital maturity, organizational
agility, and firm performance: an empirical investigation on SMEs. Business &
Management Studies: An International Journal, 9(2), 486—502.

Cui, J. (2025). The Impact of Absorptive Capacity, Organizational Creativity,
Organizational Agility, and Organizational Resilience on Organizational
Performance: Mediating Role of Digital Transformation. Organizational
Creativity, Organizational Agility, and Organizational Resilience on
Organizational Performance: Mediating Role of Digital Transformation (January
05, 2025).

Doghri, S. B. S., Zinoubi, S., Hlaoui, S., & Amari, A. (2025). The Influence of
Organizational Agility on Organizational Performance: The Role of Resilience
and Environmental Turbulence in Small and Medium-Sized Enterprises
(SMEs). Change Management: An International Journal, 25(2).

Gong, C., & Ribiere, V. (2025). Understanding the role of organizational agility in the
context of digital transformation: an integrative literature review. VINE Journal
of Information and Knowledge Management Systems, 55(2), 351-378.

Handayani, J., & Masrokhah, S. (2024). DIGITAL TRANSFORMATION,
SUSTAINABILITY, AND MSME PERFORMANCE: THE ROLE OF
ORGANIZATIONAL AGILITY. Ultima Management: Jurnal llmu Manajemen,
16(2), 298-318.

Hlaing, S. Y. (n.d.). Effect of Digital Transformational Leadership and Organizational
Agility on Digital Transformation and Organization Performance in Global
Technology Company (Su Yee Hlaing, 2025). MERAL Portal.

Homayoun, S., Salehi, M., ArminKia, A., & Novakovic, V. (2024). The mediating effect
of innovative performance on the relationship between the use of information
technology and organizational agility in SMEs. Sustainability, 16(22), 9649.

K8, A., Mitev Ariel, Z., Kovacs, T., Fehér, P., & Szabd, Z. (2022). Digital agility, digital
competitiveness, and innovative performance of SMEs. Journal of
Competitiveness, 14(4), 78-96.

174


https://ijble.com/index.php/journal/index

éf’/ L sermasionar ~Sovrmat or Z iutness, 2w, ama Favioi
I,:JTB L E Volume 7, Number 1, 2026

https.//ijble.com/index.php/journal/index

~

Kosasi, S., & Yuliani, I. D. A. E. (2017). Improving organizational agility of micro, small,
and medium enterprises through digital marketing strategy. 2017 2nd
International Conferences on Information Technology, Information Systems
and Electrical Engineering (ICITISEE), 68—72.

Ly, B. (2024). The interplay of digital transformational leadership, organizational agility,
and digital transformation. Journal of the Knowledge Economy, 15(1), 4408—
4427.

Mahmoud, M. H., Ali, A. A., Alrifae, A. A., Eitah, R. A., & AlZubi, M. M. (2025). The
impact of digital HRM system and digital transformation on HR efficiency with
organizational agility as a moderator. Discover Sustainability, 6(1), 1038.

Nguyen, K. C., Ngoc-Long, N., Ho, T. D., & Van Hai, T. (2025). Digital transformation,
organizational agility, and firm performance in emerging markets: Evidence
from Vietnam’s machinery sector. Problems and Perspectives in Management,
23(3), 342.

Onngam, W., & Charoensukmongkol, P. (2024). Effect of social media agility on
performance of small and medium enterprises: moderating roles of firm size
and environmental dynamism. Journal of Entrepreneurship in Emerging
Economies, 16(6), 1610-1632.

Pelletier, C., L'ecuyer, F., & Raymond, L. (2025). Building organizational agility
through digital transformation: a configurational approach in SMEs. Industrial
Management & Data Systems, 125(4), 1503—-1529.

Ramadan, M., Bou Zakhem, N., Baydoun, H., Daouk, A., Youssef, S., El Fawal, A.,
Elia, J., & Ashaal, A. (2023). Toward digital transformation and business model
innovation: The nexus between leadership, organizational agility, and
knowledge transfer. Administrative Sciences, 13(8), 185.

Rozak, H. A., Adhiatma, A., Fachrunnisa, O., & Rahayu, T. (2021). Social media
engagement, organizational agility and digitalization strategic plan to improve
SMESs’ performance. IEEE Transactions on Engineering Management, 70(11),
3766-3775.

Sasongko, R. M., Budi, R. S., Adiyatna, H. R., & Mubarok, A. A. (2025). Digital
Transformation and Agility as Drivers of Sustainable Business Performance:
The Mediating Role of Legality in Indonesian SMEs. Review: Journal of
Multidisciplinary in Social Sciences, 2(07), 268—280.

Satar, M. S., Alshibani, S. M., & Alarifi, G. (2025). Effects of firm-level entrepreneurship
orientation on digital transformation in SMEs: the moderating role of strategic
agility. Entrepreneurship Research Journal, 15(1), 91-124.

Setiawan, B., Pamungkas, B., Mekaniwati, A., & Kusuma, P. M. (2025). The strategic
role of digital transformation, dynamic and agile capabilities for the performance
of micro, small, and medium enterprises (MSMEs). The Bottom Line, 38(2),
130-153.

Syarkani, Y. (2025). The mediating role of organizational agility in the relationship
between digital transformation and firm performance. Journal of Social and
Economics Research, 7(2), 102-116.

Teece, D. J., Pisano, G., & Shuen, A. (1997). Dynamic capabilities and strategic
management. Strategic Management Journal, 18(7), 509-533.

Teece, D., Peteraf, M., & Leih, S. (2016). Dynamic capabilities and organizational
agility: Risk, uncertainty, and strategy in the innovation economy. California

175


https://ijble.com/index.php/journal/index

é"/ L meermestonmt —Semrnat o 75 sstmess, o, amat Koo
I,:JTB L E Volume 7, Number 1, 2026

httpsy//ijble.com/index.php/journal/index

~

Management Review, 58(4), 13-35.

Urii, F. O., Gozilkara, E., & Unsal, A. A. (2024). Organizational ambidexterity, digital
transformation, and strategic agility for gaining competitive advantage in SMEs.
Sosyal Mucit Academic Review, 5(1), 1-23.

Wiechmann, D. M., Reichstein, C., Harting, R.-C., Bueechl, J., & Pressl, M. (2022).
Agile management to secure competitiveness in times of digital transformation
in medium-sized businesses. Procedia Computer Science, 207, 2353-2363.

Xu, M., Zhang, Y., Sun, H., Tang, Y., & Li, J. (2024). How digital transformation
enhances corporate innovation performance: The mediating roles of big data
capabilities and organizational agility. Heliyon, 10(14).

Yusup, Y., Subyantoro, A.,, & HC, R. H. K. (2025). Enhancing organizational
performance through agility strategies: The mediating effects of green
innovation and digital transformation. Asian Management and Business
Review, 5(2), 349-365.

Zhang, H., Ding, H., & Xiao, J. (2023). How organizational agility promotes digital
transformation: An empirical study. Sustainability, 15(14), 11304.

Zhang, M., Chen, X., Xie, H., Esposito, L., Parziale, A., Taneja, S., & Siraj, A. (2024).
Top of tide: Nexus between organization agility, digital capability and top
management support in SME digital transformation. Heliyon, 10(10).

176


https://ijble.com/index.php/journal/index

